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A Guidance for Production and Marketing Development of the

Cooperative Women Groups' Enterprises in Thailand
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ABSTRACT

The results of the study on the profit margin in 4 commodities of cooperative women groups
show that the rates of return of hand-woven fabric products of cooperative women groups are
between 5.63-13.33%, Those of ready-made garment products are between 12.25-13.77% and that
of silver ornament product is 26.5%. The rates of return of hand-woven products vary frqm minus
0.5-143.33% to plus 3.85-26.67%. From the operational problems by the cooperative women groups
and the production and marketing problems presently encountered, the researcher recommends
some guidances for product and marketing development. The most important one 1s establishing
a business organization or an institution to perform marketing tasks for the cooperative women

groups.
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Table 1  No of observations used in the study,classified by types of products and regions
Number of samples by region
Types of Products North Northeast Central South Total

Hand-woven fabric products 5 4 1 15
Ready-made garment products 4 2 1 1 8
Silver ornament products - 1 - - 1
'Hand-woven products 2 3 3 5 13

Total 11 10 9 8 37
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Table 2 Rates of profit margin of hand-woven fabric products of fabric weaving cooperative women

groups,classified by type of products

Number Type of Price Cost Net 1/Rate of
product (baht) (baht) return  profit margin
(baht) (%)
1 Mud-mee silk dress 670.00 595.30 74.70 11.15
2 Kit-pattern dress 636.66 465.66 41.36 6.50
3 Hand-woven silk cloth 150.00 130.00 20.00 13.33
4 Hand-woven cotton cloth 16.00 14.00 2.00 12.50
5 Bath towel (Pha-khawmar) 95.00 89.65 5.35 5.63

1/ Net profit margin = Net return x 100
selling price
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Figure 1 Marketing channel of hand-woven products of cooperative women groups
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Table 3  Rates of profit margin of producing ready-made garmént products, classified by type of product
Number Type of product Price Cost Net 1/Rate of
(Baht) (baht) return Profit margin
(baht) (%)
1 Ready-made garment 110.62 95.39 15.23 13.77
products from cotton
2 . Ready-made garment 800.00 702.00 98.00 12.25
products from silk
1/ Net profit margin = Net return x 100
selling price
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Figure 2 Marketing channel of ready-made garment products of cooperative women groups
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Table 4  Rete of profit margin of producing silver rosary (Pa Kum) of the members

Item Value
Return from sale (Baht per kg) 20,000.00
Cost (baht/kg) 14,700.00
Net income (baht/kg) 5,300.00
Rate of profit margin (%) 26.50
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Table 5  Rete of profit margin of producing woven products, classified by type of product

Number  Woven products Price Cost Net l/Rate of
using the raw material - (Baht) Baht) return Profit
of (Baht) matgin (%)
1 Pak-top-chawa 81.57 78.43 3.14 3.85
2 Banana fiber 123.33 137.17 (13.84) (11.22)%
3 Liphao grass 1,200.00 880.00 320.00 26.67
4 Parn fiber 50.00 50.25 (0.25) (0.5)%
5 Bamboo 15.00 36.50 (21.50) (143.33)%/
6 Krajude 48.50 3575 12.75 26.29
7 Paper 150.00 169.00 (19.00) (12.67)%
1/ Net profit margin =  Net return x 100
selling price
2/ Net loss margin = Net loss x 100

selling price
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