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ABSTRACT

The objectives of this research were 1) to study relationship among motivating factors,
hygiene factors and the Generation Y Human Resource's Organisational Loyalty and 2) to
investigate whether the motivating factors and hygiene factors could predict the Generation Y
Human Resource's Organisational Loyalty. The findings revealed that six aspects of motivating
and hygiene factors could predict The Generation Y Human Resource's Organisational Loyalty
of approximately 57% and were statistically significant at the level of 0.05 namely : interest and
value of work (X;), work environment (X,,), company regulations and policy (X,), job stability (X),
recognition for achievement (X,) and growth opportunities of the job (X;). Therefore, the manager

should continuously interest of the six aspects of motivating and hygiene factors.
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Figure 1 Number of insured persons under section 39 between 2013 - 2017, Research and

Development Social Security Office, 2018
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Figure 2 Conceptual Framework
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Table1 Average level of Generation Y Human Resource's Organisational Loyalty in Rayong Industrial

establishments

Organisational Loyalty n X S.D. Level
1.0rganizational Commitment 434 3.73 .638 high
2.Compliance 434 3.87 .683 high
3.Identification 434 3.88 .691 high

Total 434 3.83 617 high

nan1sAszszAuadeqela wazadaAquingsn HAnadesan 3.67 dowdeuuuninsgiu
0.597 agfluszAunn Asnandli Table 2

Table 2 Average level of Motivators and Hygiene factors

Independent variable N = 434 persons
X S.D. Level
Motivating factors 3.63 .61 high
Hygiene factors 3.71 .658 high
Total 3.67 .597 high

v v
HANTTAATIZRAN A INA NN LS IT IRl sBasTAne il wudsaulsTadeqslauasladeAqu is

v
o

14 t1aqa Fpauitludaszranis ins1e Multicollinearity < 0.75 lnailAnandunusraailasdunaLs 0.33 -

'
o o a

0.74 aeNuBdATUNIZAL 0.01 Audaslu Table 3
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Table 3 The relationship between Motivating factors and Hygiene factors and Organizational loyalty

of Generation Y Human Resource's Organisational Loyalty in Rayong Industrial establishments

Variables| Y | X1 | X2 | X3 | X4 | X5 | X6 | X7 | X8 | X9 | X10 | X11 | X12 | X13 | X14
Y 1.00| 53| 54| 51| 43| 61 |55 | 65 | 67 | 59 | 60 | .64 | 52 | 51 | 57
X1 1.00| 48| 44| 447| 497 | 53" | 57 | 57| 55| 60 | .61 | 47 | 51| B4
X2 100 .73 35 | 57 | 60 | 59| 59| 38| 55 | 50 | 48" | 44 | 52
X3 1.00| 43| 597| 63| 59| 60 | .37 | 55 | 55 | 52 | 51| 52"
X4 1.00| 477| 46| 487 | 47| 37| 447 39| 337| 36 | .39"
X5 1.00| 69| 69 | 67 | 49 | 62| 58 | 60 | .61 | .58~
X6 100 .73 | 747 51| 67 | 60 | 56 | .59 | 53"
X7 100 737 62| 727 68 | 61 | 59 | 61"
X8 1.00| 55| 68| 63 | 53| 51| 57"
X9 1.00| 66 | 67 | 53| 57 | 58"
X10 1.00| 70" 68" 65 | .72"

X11 1.00 70" | 64| 73"
X12 1.00| .73"| .73"
X13 .11.00 68"
X14 1.00

** The significant level at 0.01

A1n Table 4 HaN19AATIERITALTAdEqe 1A LL@:ﬁ@ﬁ/ﬂﬁyﬁ’ﬂuIﬂﬂ?’)N flAnadusm 3.67 dau
Lﬁmmummﬂm 0.597 ag/luszAUNIN WATHANITIAIZNNITDADLELTIEUN A WU TTadeqela
Hu AsnssinaulanazaniAIae90L Madianiunmiia n1sileniapanuiinaniin nslEsunisendes
uaziladuanqu liun anmuandenuazesunsnnnuazaaniunmnany wazngszidey wlaunetium
anunsnrinanliluniswensnissduanuasinanasesineuiifideaniulszneunisluaniag
geaunIsNAIninszaalfitlsvinnianas 57 (Adjusted R = 570) ﬂﬂﬂqﬁﬁﬂzﬁﬂﬁmmmﬁﬁﬁizﬁu 0.05
FaruAeanunTnatiea LLUULﬁﬂwmmmiizﬁumqm\ﬁﬂﬁﬂﬁmmﬁmm Generation Y Tugn1u
192neUNNIgAAUNITNIINI AT IR ol

aunslugtazuuniu ¥ = 902 + 219X, + 184X, + 145X, + 143X, + 121X, + 112X,

ann3lugl AZIIUNNASTIU Z = 0.257Z, + 0.221Z,, + 0.176Z, + 0.167Z, + 0.149Z, +0.131Z,

Table 4 Average level of Motivators and Hygiene factors and Multiple regression analysis

Independent variable X S.D. Level B Beta t Sig.

(Constant) .902 6.67

Motivators 3.63 .61 high
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Independent variable X S.D. Level B Beta t Sig.
(X1) Achievement 3.86 .705 high .024 .027 .62 .536
(X2) Recognition for 3.52 759 high 21 149 2.95 003’
achievement
(X3) Interpersonal relationships 3.42 124 moderate .017 .020 .38 .703
(X4) Responsibility 3.75 1.165 high .032 .060 1.57 A17
(X5) Job stability 3.78 718 high 143 167 3.27 001"
(X6) Growth opportunities of the 3.49 .720 moderate 112 131 2.24 025
job
(X7) Job characteristic 3.64 .691 high .098 110 1.66 .097
(X8) Interest and value of work 3.59 725 high 219 257 4.42 .000°

Hygiene factors 3.71 .66 high
(X9) Company regulations and 4.05 .750 high 145 A76 3.77 .000°
policy
(X10) Supervision 3.68 754 high .075 .092 1.45 148
(X11) Work environment 3.70 741 high 184 221 3.52 .000
(X12) Salary and benefits 3.64 744 high .008 .009 A7 .864
(X13) Job security 3.58 .886 high .001 .002 .04 972
(X14) Work life balance 3.62 753 high .023 .028 49 .624
Total (N = 434 persons) 3.67 597 high
R = .764, R’ = 584, Adjusted R* = .570, F = 42.035, Significance of F = .000

* The significant level at 0.05
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