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Factors Affecting Readiness to Cashless Society of People in Bangkok
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ABSTRACT

The objective of this research were to study of the level of opinions on the cashless society of
people in Bangkok in terms of readiness and the factors that affect the readiness to use and enter the
cashless society and to find predicting variables of readiness to cashless society of people in Bangkok.
The samples were 400 Thai people aged 18-65 who live in Bangkok. It was found that 1. The level of
opinion on readiness to cashless society of people was at a moderate level and the highest mean was
the view of technology in terms of optimism 2. The level of opinion about the social factors and mental
factors affecting the readiness to cashless society of people was at a high level and the highest mean
were the knowledge of technology and attitudes. 4. Groups with different demography have different
readiness to cashless society. 5 The predictor variables which were subjective norms, attitudes,
knowledge of technology and perception of technology together were able to account for the readiness

to cashless society of people in the Bangkok of 29.2%.
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Figure 1 Concept Framework of the study
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AaLAA9 LU Table 3

Table 1 Comparative of the readiness to cashless society of people in Bangkok

Demography Readiness t Sig.
X S.D.
Sex
male 2.62 611 -7.79* .000*
female 3.19 671

* Statistical significance 0.05

Table 2 Comparative of the readiness to cashless society of people in Bangkok

Demography Readiness F Sig.
X S.D.
Age
18-26 yrs. 2.66 .952 22.24 .000*
27-35 yrs. 2.53 .596
36-44 yrs. 3.13 440
45-53 yrs. 3.27 731
254 yrs. 3.31 507
Status
Single 2.93 .758 10.78 .000*
Married / Living together 3.26 463
Widow / Divorced / Separated 3.52 .029
Occupation
Student 4.38 .000 14.24 . 000*
Government Officials/State Enterprise
3.20 557
Employees
Private company 2.79 .936
Personal Business / Housekeeper 2.93 246
Others 3.35 .337
Average monthly earnings
<10,000 baht 3.35 494 19.51 . 000*
10,001 — 20,000 baht 2.77 .601
20,001 — 30,000 baht 2.94 .598
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Demography Readiness F Sig.

X S.D.

30,001 — 40,000 baht 3.04 .666

240,001 baht 3.56 .798

Devices

Smartphone 3.12 .698 15.03 .000*

Personal Computer 2.65 .602

Others 3.07 .307

* Statistical significance 0.05

Table 3 Analysis of The predictor variables of the readiness to cashless society

predictor variables b SE Beta t P-value
Subjective Norms(x1) .362 .041 ATT 8.755 .000
Attitudes(x2) -.464 .063 -.442 -7.418 .000
knowledge of technology (x3) 193 .049 .183 3.912 .000
perception of technology (x4) .220 .065 224 3.390 .001
Constant(a) 1.982 222 - 8.922 .000

R=.540 ,R°=.292 ,R*adj. = .285 , F = 40.686 , Sig of F = <.01
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